





Welcome
to the VISEO brand

"We are pleased to launch a brand-new VISEO
brand book that aims to help audiences better
understand what makes VISEO, VISEO.

This book speaks to our brand at the highest
level and showcases all the things that make
VISEO great for our clients, our people and our
technology partners.”

Eric Perrier, CEO of VISEO



What does
this brand
booklet mean?

Why this manual exists

This manual exists to:

« Ensure a coherent and recognizable
brand expression at a global level

« Reduce complexityindesignandcom-
munication decision making

- Eliminate subjective interpretations
and inconsistent criteria

« Ensure that every touchpoint reinfor-
ces VISEQO’s positioning

This document is not conceptual.
It is an operating system.

In practice, its role is to prevent each
team from having to decide from scratch
how to “do branding” under pressure.

What you will find in this manual

This manual defines VISEO’s complete
brand identity system, including:

« Strategic brand foundations

« Verbal system and communication
tone

« Visual principles based on clarity and
hierarchy

« Rules for use and application across
different contexts

« Practical examples for implementa-
tion

Each section is designed to facilitate
fast, consistent, and brand aligned de-
cision making.

Scope of the manual

This manual governs:
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Brand identity Graphic basics

It does not replace specialized docu-
ments, but it establishes the mandatory
common framework for all teams.

When questions or divergent interpreta-
tions arise, this manual acts as the single
reference.

Key operational principle
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Brand application Adoption

If a use case is not covered in this ma-
nual, it must not be executed without
validation.

This principle ensures long term brand
coherence and control, preventing iso-
lated solutions that cumulatively erode
the system.

How to use this manual

The manual is structured into indepen-
dent modules.

Each section addresses a specific type
of decision.

It does not need to be read linearly.

It is designed to facilitate daily work, re-
duce operational friction, ensure consis-
tency without slowing down processes.

VISEQ’s identity is not an aesthetic re-
source. It is a system designed to make
its value visible.

Every brand application must serve a
function:

to make complexity understandable and
communication more effective.

This manual exists to ensure that this
happens consistently.



This booklet is an introduction and celebration of
who VISEO is today, and who we aspire to be In
the future.

Our brand is more that just a logo. 't describes
who we are, and how we want to be perceived
In the world. We create that perception through
what we do, what say, how we look and how we
act. The brand that we introduce In this booklet
should inform and inspire everything we do as a
firm.
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01. BRAND POSITIONING
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Our
purpose

We solve our client’s challenges across
the entire spectrum of digital transfor-
mation by seamlessly quiding them from
digital implementations to robust busi-
ness and technology strategies for las-
ting impact and success.

Thanks to our global presence, local offi-
ces and ability to operate at scale, we
lead our clients’ major transformation
projects—enhancing their competitive-
ness and efficiency in an ever-evolving
environment.

Our founding

principle

For more than 25 years, we have operated
as one team of digital makers, gquided by
our founding principle: we are committed
to helping our clients build their digital
future by creating personalized expe-
riences thanks to our highly skilled and
diverse team of digital makers. Whether
our clients are working toward a more
positive future or developing ground-
breaking digital solutions, it is the con-
nection and collaboration of our digital
makers that make our story.

To deliver on this principle we cannot just
rely on the quality of our services and an
understanding of what our clients do, we
must understand and respect who they
are and how they work: adapting to their
unique goals and challenges, as well as
their individual circumstances, histories,
cultures and ways of working.

We work with business of all shapes and
industries; we have the scale to serve
the largest global clients while remaining
aqgile and creative in our approach for in-
ternational mid-size companies.

Our deeply rooted local teams of makers
ensure our work combines cultural un-
derstanding with a global perspective.
This concretely means that we operate
seamlessly to shape the future of our
clients by delivering real, measurable re-
sults while respecting their uniqueness.

This is a point of principle, distinction,
and pride like no other in our technology
industry-an industry we helped to shape
alongside our technology partners and
people.



Our brand
promise

We take pride in empowering our peo-
ple, clients and technology partners to
achieve their digital potential, We are at
our best we combine our expertise, aqili-
ty and understanding to provide answers
and experiences that are perfectly align
with our clients’, our technology part-
ners’ and our people’s needs.

For our clients

We promise you to bring high-quali-
ty teams that drive change with cut-
ting-edge technologies tailored to your
business needs and solve all your imme-
diate challenges. And we do that with an
approach that respects who you are and
how you work to deliver real, measurable
results.

For our people

We promise you a company that equip
you with the right digital mindset and
future-focused skills that allow you to
pursue a uniquely tailored career at
VISEO.

For our technoloqy
partners

We promise you — trusted technology
partners — a long-term and meaningful
relationship with you. By leveraqging our
internal expertise and industry knowled-
ge, we will help you expand the use and
understanding of your cutting-edge te-
chnology. Together, we will power digi-
tal transformation through services and
new IT solutions that drive the business
success of our shared clients.
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Our brand
reality

Committed to success e

At VISEQO, we share ambitious objecti-
veswithourclientsandwealwaysdeli-
verwithastronglevelofcommitment.

We always meet our clients’ expec-
tations with high level of expertise.

- Always further together

VISEO is a collective adventure with an
ambitious development plan, reflecting
our 25 years of continuous growth.

We encourage employees to share
knowledge and experience to progress
together.

The best expertise ¢
with simplicity

Despite being a leading digital ser-
vices company, VISEO’s top mana-
gement remains very accessible.

They are maintaining real proximi-

ty our customers and our teams. o With and for the team

While staff turnover can be as high as
50% in the sector of digital transforma-
tion, it is only 15-20% at VISEO.

Through peer management, we encoura-
ge all team members to express the best
We solve our client’s challenges across of themselves.

the entire spectrum of digital transfor-

mation by seamlessly quiding them from

digital implementations to robust busi-

ness and technology strateqies for las-

ting impact and success.



Our Iinternational
brand reach:

a global perspective with a local
understanding

We are
POSITIVE
DIGITAL MAKERS

We want to be the reference player for the end-to-end
digitalization of international mid-size companies and for
key digital topics for large groups.

Our mission is to support our clients globally in existing and high-potential mar-
kets for them and deliver our global services locally to our clients. We leverage the
strength of our group while ensuring the necessary level of personalization to offer
an unmatched client experience across the globe.

We have deeply rooted multidisciplinary local We have established global partnerships with lea-
digital makers with a global perspective but local ding technology providers, enabling us to offer a
understanding, processing a thorough vision of the comprehensive range of services tailored to deliver

market they operate in. effective local solutions.

What makes us
OUR BRAND *“NORTH STAR”

Our overarching mission that unites us.

Our overarching business mission that unites us with
the wider business and informs everything we do.

Why we exist
OUR BRAND VALUE PROPOSITION

Our higher vision for what we are looking to achieve.

What we offer
OUR INTERNATIONAL PURPOSE

Our higher order purpose for our international clients.

How do we achieve it
OUR INTERNATIONAL REALITY

Our way of doing it and developing it for our
international clients.



What it means for
International mid-size
companies and large
groups

Consistent quality
and a breadth of
expertise

Our one brand means we share goals, va-
lues and consistent high-quality standards.
Clients receive the expertise and capability
that they need, where and when they need
it, from professionals who work as one team
across borders.

Empowerment though
lasting connections

Our clients benefit from our ability to design,
implement, and scale customizable long-term
solutions, allowing them to build meaningful,
lasting relationships with their employees,
customers, and the global community.

A rewarding,
frictionless experience

Our clients work with an engaged and integra-
ted team of experts that cover every coun-
try they are in. This VISEO team understands
them and their business and adapts to their
ways of working.

A trusted
relevant partner

Our clients value our digital advanced tech-
nology and industry expertise knowing it is
shaped by our understanding of their unique
context and local culture and enhanced by
our global perspective.
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01. BRAND IDENTITY

Our visual
identity

Our logo

A confident, understated word mark in
capital letters that is free of symbols
but contain our tagline “Positive Digi-
tal makers”. Assimilated to the notion of
trust, our uppercase name VISEO is ins-
tantly recognisable.

Design that is pure and timeless, but uni-
quely VISEO with our two blue tones that
nod to our heritage and our value propo-
sition: helping our clients build their digi-
tal future thanks to our team of makers.

VIisSeEQO

P@SITIVE DIGITAL MAKERS ——

Our chevron

The chevron is one of our most valuable
assets and stands as a shorthand for
everything VISEO represents. It highli-
ghts a specific and intended area in fo-
cus to showcase our ability to optimizing
the present of our clients and inventing
their future.

Optimizing the Present

Strengthening the foundation

Transforming the Future

Innovate and lead the change

VISEO Global Brand identity: Visual Brand Framework
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Our visual
identity

Our gradients

Our VISEO gradients make objects stand
out by adding a new dimension and rea-
lism to our design, thereby enhancing
the visual appeal and depth of our crea-
tions.

Our colour palette

We adopt a colour palette that is tailored
for every application: with elegant, pro-
fessional colours being drawn from the
photography that we use with gradient.

Our imagery

Our photography celebrates who we are
and how we worth with others. It focu-
ses on or clients, their industries, and
the people at their centre.

This is precisely what we aim to offer our
clients; an unparallelled experience and
tangible results that elevate their pro-
jects to new heights of digital excellen-
ce.

Our brand colour

Our represents the POSITIVE impact we want
to achieve.

This type of greenis often associated with harmony and grow-
th. At VISEO, we work as one to help advance our clients toward
a more positive, equitable, and prosperous world. With this co-
lour, we want to showcase our commitment to impact positi-
vely our environment, by harness the power of digitalization.
It shows that we operate with purpose and commit to positive
development.

Our Yale Blue represents the DEPT of our DIGITAL expertise.

This type of dark blue is often associated with confidence,
knowledge and future. At VISEO, we work as one to provide
future-ready experiences to our customers. With this colour,
we want to showcase that we want to be seen as a knowled-
geable company that will not only optimize the digital present
but also secure the digital future of our clients by using cut-
ting-edge technology and future-focused top-tier talent..

Our Dodger Blue represents the TRUST that our clients’ put in
our makers.

This type of blue is often associated with quality that defi-
ne VISEOQ: trust, engagement and commitment to our client. At
VISEO, we work as one to bringing together leading-edqge re-
sources to inspire and support businesses on their journey to
building trust. With this colour, we want to showcase that we
contribute to our client’s digital journeys by providing trust
and confidence in their digital projects.

Technologies used for digital transformation that we help our
client implement will be the opportunity to enhance trust and
help our client being focus on their future.



Our brand tagline

Positive

We want to help our clients, our techno-
logy partners and our people who wish
to harness the potential of digitalization,
operate with a strong sense of purpose,
and make a genuine commitment to po-
sitive development.

We don’t just believe it -
we encourage it.

Digital

We want to deliver transformational pro-
jects that ensure long-lasting results
and successful business transforma-
tions that empower our clients across
industries.

We don’t just believe it -
we live it.

Makers

We want to always act as proud “makers”
- by connecting people, ideas, techno-
logy, and capabilities in innovative ways
to create new real life solutions for our
clients.

We don’t just believe it -
we make it.

Our Commitment
toPasITIVE Impact

At VISEO, we combine economic per-
formance with a positive impact on
society.

We are committed to using digital
professions as a means of social em-
powerment, offering our employees
the opportunity to actively contribute

to the group’s dynamic, and promoting
sustainable digital practices by adop-
ting environmentally friendly methods.

We consider the expectations of all
our stakeholders: clients, suppliers,
employees, candidates, partners, and
public authorities.



To find out more,
visit www.viseo.com

VISEOQ, a global technology and digital
consulting firm, supports its clients in
their transformation journeys by leve-
raging cutting-edge technology and in-
dustry expertise.

Our goal is to make our clients’ digital
strategies a reality, enabling them to be
more productive, innovative, and com-
petitive.

Our comprehensive approach to digital
transformation, combined with our in-
ternational network and skilled teams,
guarantees sustainable results and suc-
cessful business transformations for our
clients.

VISEO operates in more than 20 coun-
tries, has 3,000 Digital Makers, and ge-
nerated revenue of €360 million in 2025.
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